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A PARTNERSHIP STRENGTHENED BY TIME



COAL AND NORFOLK SOUTHERN



COAL AND NORFOLK SOUTHERN:
Partnership



PAST, PRESENT, FUTURE



IN IT FOR THE LONG HAUL





1830: SOUTH CAROLINA CANAL 
AND RAIL ROAD COMPANY
Best Friend of Charleston



HAMPTON ROADS: EARLY STRIDES IN ECONOMIC DEVELOPMENT



RAILROADING AND COAL:
A Shared History



BUILDING A COAL‐BASED ENTERPRISE



OLD LAMBERTS POINT COAL TERMINAL
Turn of the Century



HAMPTON ROADS & RAILROADS:
A History of Economic Success



LAMBERTS POINT SERVING YARDS



COAL TRANSLOADING





SANDUSKY COAL TERMINAL





RETUB INVESTMENT



ONGOING INVESTMENT



KANAWHA RIVER LINE



SUPPORT FOR THE COAL INDUSTRY
Outside Transportation



OTHER COAL SUPPORT GROUPS



SUPPORTING THE FULL LIFECYCLE OF COAL



CAFÉ TO GROW
Foodie Truck



NORFOLK SOUTHERN: OUR FULL SYSTEM IMPACT



THE SYSTEM



MAJOR LINES OF BUSINESS

Intermodal
52%

Merchandise
4%

Coal
14%

1Q 2017 VOLUME COMPOSITION



COAL



MERCHANDISE



INTERMODAL



DRIVERS OF THE RAIL ECONOMY
Budget: January 2017 

Source: IHS Markit; Wells Fargo; WardsAuto Forecast; EIA; FTR; 1Q17 GDP final estimate



CURRENT RAILWAY VOLUMES

Total Units (000’s)5% Increase in Units YTD 2017 vs. 2016
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COAL’S FUTURE
The Crystal Ball



HERE’S THE PLAN

► Pillars of our strategic plan

► safety and service

► growth through customer service

► stewardship of resources

► Returning value to shareholders

► Maintaining flexibility and adaptability



OUR PARTNERSHIP
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